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OUR MissiON 
To provide leadership, advocacy, education and information 

to ensure successful collaboration between the association, 

its members, regulators, and mortgage consumers.

OUR VisiON 

To be recognized as the premier voice of Canada’s mortgage 

broker channel and the leading authority on mortgage issues.
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AbOUT CAAMP
Established in 1994, CAAMP is the national mortgage broker 
channel association representing the largest and most 
respected network of mortgage professionals in the country. 
With 12,000 members, CAAMP’s membership is drawn from 
every province and from all industry sectors. This diversified 
membership enables CAAMP to bring together key players with 
the aim of enhancing professionalism. 

in 2004, CAAMP created the Accredited Mortgage Professional 
(AMP) designation as part of its ongoing commitment to 
increasing the level of professionalism in Canada’s mortgage 
industry. AMPs must meet a number of qualifications including 
successfully completing mortgage education which covers 
ethical practice and responsibilities and completing Continuing 
Education (CE) units each year. AMPs are committed to 
providing the highest level of service and meeting Canadian 
homebuyers’ needs. 

ObjECTiVEs
 ½ Promote consumer awareness of the benefits of dealing with 

the mortgage broker channel

 ½ Advocate for member interests on legislative and regulatory 
issues

 ½ Develop, monitor and promote responsible mortgage 
industry standards and conduct

 ½ Deliver best-in-class training for mortgage professionals

 ½ Provide timely and relevant information to members and 
mortgage consumers

ii.
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1.

Message From the Chair

it seems like only yesterday that i was addressing 
Mortgage Forum 2013 in Toronto – one of my first 
speaking engagements as CAAMP Chair. i would like to 
take this opportunity to review the results of my priorities 
from the comments i provided at the conference address.

Chief among my priorities was implementing the 
results of our 2013 strategic Plan review which 
required several areas of ongoing work namely the 
AMP designation and our communications offerings.

in terms of the AMP, our most recent member survey 
revealed that members wanted an enhanced and 
strengthened AMP designation. We have done that by 
developing seven new mortgage modules and introducing 
a new national competency exam administered by 
the University of british Columbia, sauder school of 
business. Effective july 1, 2014 the AMP became a broker 
only designation, and we will introduce a lender/insurer 
designation in january 2015. 

Another key area of focus during our strategic Plan 
was communications, a priority based on member 
feedback. Members indicated they want timely, accurate 
information in electronic format. CAAMP has grown its 
communication offerings significantly. Our social media 
sites including Twitter, Facebook and Linkedin continue 
to grow rapidly; however we were missing an interactive 
online discussion site – a go-to site for balanced, factual 
industry information. One option would have been to 
develop our own site. We have the resources, but it 
would have taken longer and the cost not insignificant. 
instead we entered into discussions with the number 
one source for industry information as identified by 
members, namely Canadian Mortgage Trends (CMT). 
Following extensive discussions, CAAMP’s purchase of 
CMT concluded in April 2014. 

by the end of the budget year we had set up an internal 
group to review our communications offerings to 
better integrate existing communication properties 
into a cohesive communications plan. The results of 
this important exercise will be seen over the coming 
months and years. 

in the area of education, which continues to be a key 
focus for the association, i am pleased to note that 

in my home province of saskatchewan CAAMP was 
approved to offer a mortgage broker course and to offer 
the mandatory continuing education course as the sole 
provider. The past year was busy on the relicensing 
front as CAAMP was again approved to offer the Ontario 
continuing education course where we were the number 
one provider with nearly 7,000 licensees enrolled.

Government relations of course remains an ongoing 
focus. This is the most important activity area as 
identified by members. We met with the former late 
federal Finance Minister in the fall of last year and met 
with the new Minister in late summer. We are fortunate 
to have developed strong working relationships with key 
decision makers in Ottawa. Our message remains the 
same: economic importance of the housing industry in 
terms of jobs and taxes and the need to have choice for 
Canadian consumers. 

On the provincial front we continued to develop good 
working relationships with mortgage broker regulators 
through the work of our regional broker Councils. 
by the end of our budget year we were involved in 
discussions with the bC regulator, FiCOM on the 
approval of a continuing education course. We applied 
significant time and resources on the five year review 
of the Ontario legislation where our positions on 
education and upfront fees were accepted. 

Finally, i spent much of the year in discussions with 
other associations. The goal was to try and find ways 
to harmonize activities and seek cost savings in the 
interests of the industry. These discussions are not 
complete but the time we have spent together has 
been important.

i would like to take this opportunity to express my 
sincere appreciation to my colleagues at The Mortgage 
Centre – Power Mortgage as well as my family for their 
encouragement and understanding over the past 12 
months. i also want to thank the CAAMP management 
and board of Directors for their valuable collaboration. 
And i want to thank our members, for their support 
over the past year. it has been a great privilege to Chair 
CAAMP and i thank you for the opportunity. i wish 
incoming Chair Dan Putnam and his board all the best. 

The Passing of Time
Paul Kozan, AMP
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Message From the President

Last year, CAAMP reviewed its strategic Plan, a 
process that occurs roughly every five years to ensure 
the association is on the right track in meeting 
the needs of the industry, its members and key 
stakeholders. This year saw the implementation of 
many of those changes.

As CAAMP Chair Paul Kozan notes in his comments, 
the overhaul and strengthening of the AMP was at 
the forefront of the review. An incredible amount of 
time and resources went into launching a new and 
enhanced broker-only AMP designation on july 1, 2014. 
We are now working towards a specific designation for 
lenders and insurers to be launched in january, 2015. 

similarly, communications was a major focus of 
the strategic Plan, one of the by-products being 
the acquisition of Canadian Mortgage Trends. The 
purchase was completed in April and was a major step 
by CAAMP in reinforcing its role as a leading provider of 
credible, accurate information. 

CAAMP continues to produce two consumer 
research reports each year which receive widespread 
distribution and reference in the media. in recent years, 
we have added a third report entitled Mortgage Insights 
which takes the results of our fall consumer survey 
with our industry survey and combines them into 
one report that assists mortgage brokers in meeting 
consumer demands. 

Government relations and advocacy was a third 
major focus. During the year, we met both the former 
and current federal Finance Minister; we continued 
to utilize the services of a dedicated government 
relations firm in Ottawa; we produced a broker’s guide 
to conform with the new anti-spam legislation and we 
had the federal regulator of financial services, OsFi, 
address Mortgage Forum 2013 in Toronto.

Throughout, our key messages remain the same: 
the economic contribution of housing in terms 
of jobs and taxes; the need to provide choice to 
Canadian consumers and that the industry does not 
require further regulatory changes. At the provincial 

level, mortgage regulators attended our regional 
symposiums and we issued a paper to the MbRCC, 
that called for enhanced education standards for 
licensing courses and we actively participated in 
Ontario’s five year review of the Mortgage brokers, 
Lenders and Administrators Act.

Highlights of the past year included:

 ½ hosting Mortgage Forum 2013 in Toronto with over 
1,400 attendees;

 ½ offering the mandatory continuing education course 
required for relicensing in Ontario - over 7,000 
mortgage brokers and agents took the course in 
class and online;

 ½ offering the first ever mandatory education course 
for relicensing in saskatchewan - over 315 brokers 
and associates took the course online;

 ½ receiving approval by the saskatchewan regulator, 
FCAA to offer a mortgage broker education 
program required for licensing;

 ½ by budget year-end, we were in discussions with the 
bC regulator, FiCOM to have a continuing education 
course approved;

 ½ launching a hugely successful member benefits 
program, MemberPerks® that offers access to over 
1,200 discounts for band name stores, attractions, 
travel and more;

 ½ establishing our seventh regional broker Council to 
better reflect local needs in bC;

 ½ launching a new home and auto insurance program 
with The Personal;

 ½ hosting seven regional symposiums from coast to 
coast with nearly 2,000 in attendance; organized 
four successful charity golf tournaments and held a 
mortgage fraud summit in Toronto;

it is an honour to serve as President and CEO of such 
a successful organization. Thank you to Paul Kozan his 
board of Directors and our staff for another great year. 

A Year of Implementation
Jim Murphy, AMP
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4.

Accredited Mortgage Professional

The AMP designation was created as part of CAAMP’s 
commitment to increasing the level of professionalism 
in Canada’s mortgage industry. As the designation 
and the industry have evolved, the association 
has undertaken compressive evaluations and 
benchmarking exercises to review objectives to ensure 
the designation continues to set the bar high. 

AMP Enhancements
This past year, the AMP represented one of the key 
areas of focus of CAAMP’s strategic Plan review. An 
evaluation process was implemented that included 
membership surveys and industry focus groups to 
ensure the designation continues to provide value as 
well as advance professional practice in the industry. 

The outcome was the overall strengthening of the 
designation in terms of credibility, retention and 
awareness to meet member expectations and industry 
needs. There was also significant support for making 
the AMP a designation for brokers only without losing 
sight of lender and insurer requirements. in addition, 
a new national competency exam, administered by 
the University of british Columbia, sauder school 
of business is now a requirement for new AMP 
applicants. These enhanced changes, applicable to 
both obtaining and maintaining the AMP went into 
effect july 1, 2014. 

in january 2015, a new designation will go into effect 
for non-broker AMPs. Existing AMPs will automatically 
be converted to the new designation, which will remain 
synonymous with professional excellence in Canada’s 
mortgage industry. 

AMP Promotion
CAAMP undertakes extensive advertising of the AMP 
to consumers, members and industry partners – 
over 90% of AMP dues are directed back into its 
promotion. While creating awareness takes time, 
research continues to show that an increasing 
number of consumers are becoming more aware 
of the designation and the value of working with an 
Accredited Mortgage Professional. 

AMP ads appeared in national and regional print 
publications as well as online which allows for 
extensive consumer reach and increased frequency. 

Research also shows that there is no better promotion 
than self-promotion. AMPs are encouraged to take 
advantage of the self-promotion tools that CAAMP 
makes available including customizable flyers and 
pamphlets. 

Ask an AMP on Facebook 
Designed as a lead generating tool for AMPs and a 
platform for mortgage consumers seeking advice, the 
Ask an AMP tab on Facebook provides an environment 
where consumers can ask mortgage related questions 
directly to AMPs and receive expert advice. Potential 
new relationships are established as a result of the 
connection. 

AMP Poster
The eighth annual AMP Poster campaign attracted 
corporate sponsors who share the common goal of 
supporting the AMP. All AMPs receive a copy of the 
poster along with additional promotional items.

THE AMP is sYNONYMOUs WiTH PROFEssiONALisM AND ETHiCAL AND OPERATiONAL sTANDARDs WiTHiN 

CANADA’s MORTGAGE iNDUsTRY. AMPs ARE PART OF AN ELiTE GROUP WHO HAVE ACHiEVED THE HiGHEsT LEVEL OF 

PROFEssiONAL sUCCEss, iNTEGRiTY AND LEADERsHiP. TO bUsiNEss PARTNERs AND CLiENTs, THE AMP PROViDEs 

AssURANCE THAT THEY ARE DEALiNG WiTH A QUALiFiED PROFEssiONAL WHO HAs MET THE HiGHEsT sTANDARDs 

OF iNDUsTRY PERFORMANCE, CONTiNUiNG EDUCATiON AND ETHiCAL bUsiNEss PRACTiCEs.
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6.

Communications

CAAMP is a leader in providing coverage and analysis 
of critical issues and trends affecting the Canadian 
mortgage industry. Members benefit from timely and 
relevant industry information and research; association 
news as well as economic and legislative updates via 
targeted email campaigns, mass media coverage, print 
and electronic publications and social media updates.

Enhanced Communication Offerings
This past year, with a vision of providing higher 
standards by strengthening its communication efforts 
and supporting the stated needs of its members, 
CAAMP undertook a comprehensive examination of 
how best to achieve its communication goals. 

The result was the acquisition of Canadian Mortgage 
Trends (CMT), ranked number one in terms of non-
CAAMP, industry-related communications read by 
members. building on CMT’s strengths and combining 
mutual interests, the partnership represented a more 
economical manner of achieving objectives than a 
start-up initiative would have allowed. 

The collaboration is the result of extensive research and 
analysis and provides the best solution for streamlining 
CAAMP’s communication practices. CMT continues to 
offer concise, well-written and unbiased information. in 
time, the site will undergo subtle changes with the aim 
of enhancing end-user experiences.

Publications
The industry’s national publication, Mortgage Journal 
magazine provides credible and valuable information 
on issues that matter to mortgage professionals. 
Designed as a valuable industry resource, the Mortgage 
Journal has been delivering in-depth coverage and 
analysis of issues and events and important statistics 
on market activity for nearly 15 years. The editorial is 
created with input from industry experts from across 

the country. Mortgage Journal is for the seasoned 
veteran as well as the industry newcomer. The 
magazine is also available in electronic format with 
search and share capabilities.

CAAMP produces annual research reports based on 
statistical data collected from surveys of Canadian 
consumers. The conclusions found in the surveys 
provide members with information on consumer 
borrowing behavior as well as an outlook on the 
residential mortgage market. These reports garner 
extensive media coverage and CAAMP is regulatory 
sought by national and local media for comment and 
input as the credible and consistent voice of the industry. 

CAAMP’s online directories contain comprehensive 
listings of its nation-wide database of members with 
geographical search capabilities. 

Social Media
Members connect with colleagues on specific issues 
and engage in productive discussions through CAAMP’s 
social media vehicles. Timely and relevant information 
is provided on a regular basis and group discussions 
among mortgage professionals are convenient and 
constructive.

The primary vehicles, Facebook, Twitter and Linkedin 
experienced considerable audience growth and 
engagement over the past year. Content includes 
industry facts, updates on events, education and 
government relations as well as interesting articles 
and sharable images and stats.

@caampaccha • @caampceo

www.facebook.com/caampaccha

Group Name: CAAMP

CAAMP WiLL CONTiNUE TO DEVELOP AND iNTEGRATE iTs ExisTiNG COMMUNiCATiON OFFERiNGs iN ORDER TO bEsT 

sERVE THE UNiQUE NEEDs OF iTs TARGET AUDiENCEs. 
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8.

Government Relations

CAAMP enjoys a strong and respected voice with 
government. Regular dialogue and strategic 
relationships with every relevant regulator and with all 
levels of government ensures the interests of members 
and Canadian consumers are represented. CAAMP 
works with 17 industry regulators and 11 ministries of 
finance. its effective advocacy helps influence positive 
outcomes of regulation and legislative changes.

Advocacy efforts include regular communication with 
the federal Minister of Finance; retaining a government 
relations firm in Ottawa; in-person meetings with 
government officials in Ottawa and presenting research 
data to support CAAMP’s cause and define mortgage- 
related legislation. 

Federal Initiatives 
 ½ providing response to a federal discussion paper on 

limits for the NHA Mbs and CMb programs along 
with proposals for low ratio insurance;

 ½ responding to federal government proposals on 
securitization programs and low ratio mortgage 
insurance;. 

 ½ meeting with officials in the Department of Finance 
on several occasions to discuss the housing 
market, CAAMP’s research report findings and the 
need for balance and choice; 

 ½ providing written response to OsFi’s Draft 
Guideline b-21 on Residential Mortgage insurance 
Underwriting Practices and Procedures; 

 ½ producing an Anti-spam Law information brochure 
and online instructional guide to assist members 
with the legislation and compliance 

During Mortgage Forum 2013 in Toronto, CAAMP 
was fortunate to have julie Dickson, the then 
superintendent of the Office of the superintendent of 
Financial institutions (OsFi), address delegates on the 
topic of shared interests in Prudent Mortgage Lending.

Provincial Initiatives 
 ½ actively participating in the review of the Ontario 

Mortgage brokerages, Lenders and Administrators 
Act; 

 ½ meeting with representatives of the saskatchewan 
regulator, FCAA to discuss issues including 
education;

 ½ providing input on the revised FCAA mortgage 
disclosure form with assistance from the 
saskatchewan broker Council; 

 ½ meeting with the Quebec mortgage broker 
regulator, OACiQ where continuing education, 
licensing and a potential practice guide were 
discussed;

 ½ producing a standards of Practice manual for 
Manitoba Mortgage brokerage Professionals to 
assist in complying with the Manitoba Mortgage 
brokers Act and Regulation;

 ½ broker Council members in all regions provided 
important input on industry and regulatory issues 
at the provincial level. 

CAAMP is also pleased to be working with the 
Mortgage broker Regulators’ Council of Canada 
(MbRCC) to help synchronize mortgage broker 
regulation including harmonized education standards, 
disclosure and license categories. 

2014 MARKED THE PAssiNG OF FORMER FiNANCE MiNisTER jiM FLAHERTY. FLAHERTY sUPPORTED FiNANCiAL 

CHOiCE FOR CONsUMERs WHiLE iMPLEMENTiNG PRUDENT MORTGAGE POLiCY CHANGEs THAT PREVENTED THE 

sAME FiNANCiAL CRisis OF 2008 THAT OCCURRED sOUTH OF THE bORDER FROM HAPPENiNG iN CANADA. HE 

ATTENDED CAAMP’s NATiONAL CONFERENCE sEVERAL TiMEs AND MET WiTH CAAMP REPREsENTATiVEs REGULARLY. 
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10.

Membership

CAAMP members enjoy being a part of Canada’s 
largest network of mortgage professionals. Members 
have access to a comprehensive range of products 
and services specifically developed to meet their 
professional needs. CAAMP also represents member 
interests and promotes industry excellence for the 
benefit of the public.

Member benefits include:

 ½ A Respected Voice with Government and Regulators 

 ½ Professional Recognition through Accreditation 

 ½ Member benefits Program

 ½ industry Research and Publications

 ½ Career Resources and Professional Development 

 ½ Errors & Omissions (E & O) insurance 

 ½ Networking Opportunities

 ½ Committee Participation and Volunteer 
Opportunities

Member Benefits Program
CAAMP provides members with a comprehensive 
benefits program offering exclusive access to discounts 
on programs and services. in most cases, the savings 
more than cover the cost of annual membership fees. 

MemberPerks®: Members can take advantage 
of incredible savings on products and services 
purchased every day. The MemberPerks® program 
provides instant access to over 1,200 discounts for 
brand name stores, local shops, attractions, travel 
and everything in between. 

Home and Auto Insurance: Members benefit from 
preferred home and auto insurance through The 
Personal, a division of Desjardins insurance. The 
Personal also offers the very best possible deals on 
winter tires, student rates and alarm systems.

Errors and Omissions (E & O) Insurance: Members 
have access to the premier E & O insurance policy in 
the marketplace through RDA inc. Dual rating system 
provides affordable premiums for small and large 
firms. Policy features include fraud coverage, full prior 
acts coverage and no retroactive date.

Web-based Solutions: Purview for Mortgage brokers, 
by Teranet enables mortgage brokers in Ontario 
to validate residential property ownership, home 
equity, property value and sales history with the same 
information most banks use.

Additional Benefits: Members receive discounts 
on events and educational offerings in addition 
to professional accreditation, access to industry 
resources and a voice with government and regulators 
to name but a few.

Membership 

 

CAAMP MEMbERs ARE ViEWED As A TRUsTED sOURCE FOR bORROWERs - CONTACT DETAiLs CAN bE FOUND ON 

THE FULLY iNTERACTiVE ONLiNE MEMbERsHiP DiRECTORY. A FiND A bROKER TAb WAs ALsO ADDED TO FURTHER 

sUPPORT THE bROKER CHANNEL. bOTH DiRECTORiEs CAN bE FOUND AT WWW.CAAMP.ORG.

6,690

1,310

300
 270

730

4701,315
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Committee Members

Audit and Finance
john Gabriel, AMP
David Gyurits, AMP
Todd Harris, AMP
Paul Kozan, AMP
Feisal Panjwani, AMP
Daniel Putnam, AMP
Hali strandlund, AMP

Communications
john baldassarra, AMP 
Deepak bansal, AMP 
Louie bettio
jennifer braid, AMP
Gurdeep brar, AMP
Michelle Drover, AMP
Daryl Harris, AMP 
Daniel Migneault, CHA
Paula Roberts, AMP
Lori smith, AMP 
Ajay soni, AMP
Deb White, AMP

Education
Lisette Amalfi, AMP
Robert beach, AMP
sam Carnovale, AMP
Lorne Collis, AMP
David Gyurits, AMP
Michele Hall, AMP
Lionel Lewko, AMP
Glenn May-Anderson, AMP
Richard Moxley, AMP
ian Murray, AMP
sangeeta Nair, AMP
Nancy Patterson, AMP
Michael Raghubar, AMP 
sanjay Ramwani, AMP
Laurel Reed-Groves, AMP
Peter Wakefield
Darren Woodcock

Foundation
sam Carnovale, AMP
Colin Dreyer, AMP
Paul Grewal, AMP
jane Londerville
Andrew Moor, AMP

joe Pinheiro, AMP 
Karl straky, AMP
Hali strandlund, AMP
Ronald swift, AMP
Peter Vukanovich, AMP

Government Relations
Kris barnier
Denis brunet, AMP
Patrick Cousineau
jared Dreyer, AMP 
Michelle Drover, AMP
Daniel Eisner, AMP
David Gyurits, AMP
scott Hunter, AMP
Paul Kozan, AMP
Len Lane, AMP 
Lionel Lewko, AMP
Pierre Martel, CHA
Tim Mezik, AMP
Andrew Moor, AMP
sangeeta Nair, AMP
steven Offer 
joe Pinheiro, AMP 
Daniel Putnam, AMP 
Mary Putnam, AMP
Hali strandlund, AMP 
Gino Tieri, AMP
David Vyner, AMP 
Peter Wakefield

Lender/Insurer Advisory
boris bozic, AMP
jennifer braid, AMP 
Paul bruce
Andy Charles, AMP
barbara Chiarantano, AMP
Kevin Conroy, AMP
Armando Diseri, AMP
jenny Fagg
Ed Gettings, AMP
Paul Grewal, AMP
jeff johnson, AMP
Michael jones, AMP
scott McKenzie, AMP
Debbie McPherson, AMP 
steve Mennill
Michael Misener

Andrew Moor, AMP
Todd Poberznick, AMP
jill Porter, AMP
Dan Putnam, AMP
Mary Putnam, AMP
Rene Quercia
Karen Radic, AMP
Martin Reid, AMP
Lester shore, AMP
Robert sinclair, AMP
jim smith
stephen smith
Mark squire, AMP
Karl straky, AMP
Hali strandlund, AMP
Ronald swift, AMP
David Terletski, AMP
Gino Tieri, AMP
Peter Vukanovich, AMP

National Ethics  
Committee (NEC) 
Denis brunet, AMP
Pat Dell, AMP
john Gabriel, AMP
David Gyurits, AMP
Christine Lemieux, CHA
ian Murray, AMP
sangeeta Nair, AMP
sylvian Poirier, CHA
Dan Putnam, AMP
Lorraine sato, AMP
bernard schwidder, AMP
Karim Talib, AMP
Michael Wolfe, AMP

National Ethics Committee 
(NEC) Appeals 
Marty Coubrough, AMP
Paul Grewal, AMP
Pierre Martel, CHA
Andrew Moor, AMP
joe Pinheiro, AMP
Ajay soni, AMP
Karl straky, AMP
Hali strandlund, AMP
Emilio Tammaro, CHA

Professional Standards
Ozzy Abel-Ati, AMP
Mickey baratz, AMP
Denise boaventura, AMP
jennifer braid, AMP
Wendy bruchal, AMP
Michael Cameron, AMP
Patty Chow, AMP
Donna Coo, AMP
Michael Cubirc, AMP
john Gabriel, AMP
susan Garden, AMP
Norm Holmes, AMP
Nancy Patterson, AMP
Daniela Perciballi, AMP
sabha sajjad-Hazai
Dustan Woodhouse, AMP

Fraud Prevention 
Sub-Committee
Ozzy Abdelati, AMP
Ron bennett
jennifer braid, AMP
Rosa Dias
Armando Diseri, AMP
Donna Driver, AMP
Marie Dyck AMP
john Gabriel, AMP
Peter Guzzo
Mihai Heroiu,AMP
Ana ialeggio AMP
jane Kulbida AMP
Dong Lee, AMP
Colleen Lindsay 
Leslie Martin
Andrina McMillan 
Marie Mizgala 
sangeeta Nair, AMP
Nancy Patterson AMP
jill Porter, AMP
Loraine sato AMP
susan savery
bernard schwidder, AMP
john Tracy
Cindy Wilson
Kathleen Woods, AMP
Paul Zappala 
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Regional broker Council Members

BRItISH COLuMBIA

sabeena bubber, AMP Verico xeva Mortgage LLP

Michelle byman, AMP TMG The Mortgage Group Canada inc.

jared Dreyer, AMP Verico Financial Group inc.

bill jones invis/Mortgage intelligence

jim Kwon, AMP Dominion Lending Centres - innovative Mortgage solutions

Roger Levesque, AMP Dominion Lending Centres - Rochar Financial

Greg Nowik, AMP Universal Mortgage Architects

Feisal Panjwani, AMP invis/Mortgage intelligence

Geoff Parkin, AMP Verico select Mortgage Corp.

ALBERtA

Michael Cameron, AMP Axiom integrity First Mortgage solutions inc.

jacquie Carstensen, AMP Mortgagebrokers.com

Marc Crossman, AMP Dominion Lending Centres Mortgage Mentors

brian Gentles, AMP TMG The Mortgage Group Alberta Ltd.

Yousra jomha, AMP Western Mortgage services inc.

Len Lane, AMP Verico brokers For Life inc.

brandi Pierik, AMP Dominion Lending Centres Regional Mortgage Group

Kelly Porter, AMP Mortgage Alliance Upright Mortgage services inc.

Leann scarlett, AMP Verico The Mortgage Writers

MANItOBA 

Thomas Antonick, AMP Avenue Mortgage inc.

Rosa bovino, AMP invis/Mortgage intelligence

Denis brunet, AMP Mortgage Architects inc.

Hellen burnell, AMP Centum Mortgage Choice Corp.

Thomas james burnett, AMP integrity Mortgage service

Marty Coubrough, AMP Verico One-Link Mortgage & Financial

buzz Grant, AMP Mortgage Logic

Daryl Harris, AMP Verico One-Link Mortgage & Financial

Ron Margolis, AMP Margolis Capital - Commercial Mortgage Professionals

brent Parnell, AMP Mortgage Centre (The) - Vertuity Mortgage

SASkAtCHEWAN

Pat Dell, AMP Verico Crown Mortgage services

Marina Fedoroff, AMP TMG The Mortgage Group Prairies inc.

Paul Kozan, AMP Mortgage Centre (The) - Power Mortgage

Lionel Lewko, AMP Verico sask Mortgage Corp.

Craig McCrystal, AMP Centum Canada Mortgage Direct Ltd

Christine Paradis, AMP Mortgage Centre (The) - sky Financial Corporation

scott Tremblay, AMP isask Mortgage brokers inc. 

CAAMP provides regional representation on local matters through its broker Councils across the country. Each 
council is comprised of mortgage brokers from the region who provide input on industry and regulatory issues and 
discuss emerging trends and issues specific to their regions. 
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AtLANtIC

Gurdeep brar, AMP G. brar Mortgage Consultants inc.

jack Cameron, AMP Mortgage Centre (The) - Mortgage Advantage inc.

Michelle Drover, AMP Premiere Mortgage Centre inc.

Rosemary Ghiz, AMP Dominion Lending Centres Tidal bay

Todd Harris, AMP CMHC

Mark Norman, AMP Verico Acme Financial inc.

Adam O'Donnell, AMP Mortgage Architects inc.

David skinner, AMP TMG The Mortgage Group Atlantic inc.

Craig spicer, AMP Premium Mortgage Centre inc.

Debra Williams, AMP Mortgage Architects inc.

Geoffrey Woodford, AMP HLC Home Loans Canada

ONtARIO

jetmir Amitofski Networth Mortgage Centre

Ron butler, AMP butler Mortgage inc.

Trevor Daly, AMP Dominion Lending Centres Home solutions inc. 

john Gabriel, AMP Mortgage Alliance

David Gyurits, AMP Mortgage Alliance

Chris Karram Verico safebridge Mortgage solutions

sarkar Khan, AMP ijara Mortgage brokers Ltd.

Gerald Krahn, AMP TMG The Mortgage Group Ontario inc.

Mary-Ann Legato, AMP Real Mortgage Associates inc.

Glen May-Anderson FDs broker services inc.

Gary Meger, AMP Neighbourhood Dominion Lending Centres

sangeeta Nair, AMP invis/Mortgage intelligence

john Panagakos, AMP Dominion Lending Centres Home Financial

Claire Providenti OMAC Mortgages

QuEBEC

Richard buckberrough, CHA Hypotheca Courtier Hypothécaire De L'Avenir

Guy Cayer, CHA invis/Mortgage intelligence

André De Grandmont Verico Complete Mortgage services

isabelle Gendron Centum boulevard Hypothécaire

Christine Lemieux, CHA Centres Hypothécaires Dominion-Phenix

jean-Pierre Lessard, CHA imeris Agence Hypothécaire inc.

David Mayrand, CHA Maoki inc.

Daniel Migneault, CHA Multi-Prêts Hypothèques

Robert Perrier, CHA Dominion Lending Centres

Luisa simonetti Les Architectes Hypothécaires

Emilio Tammaro, CHA MCAP

Anik Vlachos, CHA Les Architectes Hypothécaires
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Education

CAAMP is the foremost provider of skills training 
and mortgage-related instruction. Comprehensive 
courses, offered online and in-class through Mortgage 
Campus are structured to assist mortgage industry 
professionals improve current practices and keep pace 
with industry. A large number of courses are offered 
free to members. 

COnTEnT OvErvIEw

Accreditation 
Recent enhancements to the AMP designation brought 
changes to the education requirements. AMPs are 
required to be licensed or registered as a mortgage 
broker as appropriate in province(s) of operation. 
in cases where there is no licensing or education 
requirement, applicants must have completed an 
approved proficiency education course. 

AMP Optional Courses
CAAMP has partnered with the University of british 
Columbia, sauder school of business to offer advanced 
educational experiences in key areas of knowledge and 
skills. These courses also qualify for CE Units. 

 ½ Residential Mortgage Underwriting from a Lender’s 
Perspective

 ½ Understanding specialized Mortgages

 ½ Understanding Real Estate Transactions

 ½ Mortgage Practice standards

 ½ Real Estate and Mortgage Economics and 
investments

 ½ The Regulatory and Compliance Environment

 ½ strategy and business Management

 ½ Human Resources Management

Introductory Courses 
Manitoba: The Manitoba Mortgage salespersons 
Course is for those looking to become a Mortgage 
salesperson or eventually Authorized Official in 
Manitoba. The course is required by the MsC – Real 
Estate Division for Mortgage salesperson registration 
under the Mortgage brokers Act. 

Saskatchewan: The saskatchewan Mortgage Associate 
Course has been approved by the superintendent of 
FCAA for the purposes of mortgage associate licensing. 

The course is available for those looking to apply for 
a Mortgage Associate license. The course meets the 
educational requirements for individuals who wish to 
apply for a mortgage associate license in saskatchewan. 

Ontario: The Ontario Mortgage Agent Course is available 
for those looking to become a Mortgage Agent or 
eventually a Mortgage broker in Ontario. The course is 
required by FsCO to be licensed under the Mortgage 
brokerages, Lenders and Administrators Act. 

Nova Scotia: The Nova scotia Mortgage broker Course 
contains information specific to the current Nova scotia 
regulations and land registration system. The course 
covers industry basics and legislative requirements for 
conducting mortgage brokering in the province.

Newfoundland and Labrador: The Newfoundland and 
Labrador Mortgage broker Course is for individuals 
looking for province-specific mortgage broker education. 
The course contains material specific to the current 
provincial regulations and land registration system and 
covers industry basics and legislative requirements for 
conducting mortgage brokering. 

All provinces: The Fundamental Mortgage Principles 
program ensures mortgage industry knowledge 
and competency for lender and insurer designation 
applicants. successful completion of the program is 
accepted as the proficiency course requirement.

Broker Licensing
CAAMP’s Ontario and saskatchewan Mortgage broker 
Education Programs are designed to meet the needs 
of those wishing to become licensed as Mortgage 
brokers under the MbLAA (Ontario) and the MbMA 
(saskatchewan). The primary focus of these Programs 
is to prepare mortgage brokers to serve as the 
Principal broker of a mortgage brokerage. 

Continuing Education (CE)
CAAMP CE offerings are designed to ensure mortgage 
professionals have the knowledge and capabilities for 
professional growth and business success. CAAMP 
also partners with leading training providers to 
enhance its CE offerings. 

mortgagecampus.org 
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Events

Held throughout the year, CAAMP offers a variety of 
opportunities for members to broaden their contacts 
and develop their business networks. Leading edge 
events are designed for networking with top industry 
players; gaining knowledge and insight on current 
issues and developing referrals for business growth. 
Events include Mortgage Forum, where the most 
influential community of mortgage leaders in Canada 
converge; industry awards; mortgage fraud summits; 
regional symposiums and trade shows and charity 
golf tournaments.

Mortgage Forum 
Mortgage Forum 2013, held in Toronto in November 
provided mortgage professionals with opportunities for 
sharing experiences, learning about new products and 
gaining new insights into the industry. 

Renowned speakers including General Colin Powel and 
Colonel Chris Hadfield, offered solutions for business 
success through leadership and performance while 
industry-focused sessions from the top minds in 
the business provided depth and insight into current 
market conditions. 

CAAMP Expo provided the ideal venue for relationship 
building, networking and learning new ways to develop 
and improve business and COMEDYFEsT returned with 
award-winning comedian, Gerry Dee.

Canadian Mortgage Hall of Fame
some 600 mortgage professionals came out to enjoy this 
night of celebration to honour the 2013 Mortgage Hall of 
Fame inductees: Kathy Gregory, AMP, Paul Grewal, AMP, 
brian Matthey, AMP and Debbie Thomas, AMP and Grant 
Thomas, AMP. Entertainment with juno Award winning 
Canadian pianist Tyler Yarema rounded out the evening. 

CAAMP Awards
During the Hall of Fame Awards Night, the 
contributions of those who demonstrated outstanding 
industry commitment and excellence were also 

recognized: Ajay soni, AMP (Michael Ellenzweig 
Outstanding service Award); sam Carnovale, AMP 
(Founders Award) and Mortgage Alliance and Multi-
Prêts Hypothèques (Partners in Excellence Award). 

Mortgage Fraud Summits
The 2013 Fraud summit provided attendees with 
insights, advice and strategies for fraud prevention. 
Leading fraud experts examined ways to identify  
red flag warnings; understand the intent of 
perpetrators; recognize current schemes and  
discuss possible solutions for crime control and 
prevention. CAAMP would like to thank CMHC,  
Canada Guaranty and Genworth Canada for their 
ongoing support of these initiatives. 

Karen Kinsley Tribute Dinner
in september, the CAAMP Foundation was pleased to 
host a fundraising event in honour of former CMHC 
CEO Karen Kinsley. Net proceeds from the event were 
used to establish scholarships in Karen’s name.

regional Symposiums and Trade Shows
The spring regional symposium circuit offered 
education and networking opportunities designed to 
help attendees enhance and improve their business. 
industry experts shared leading-edge ideas and 
provided tools, tips and sources for developing new 
strategies for success. 

Golf Tournaments
CAAMP’s annual charity golf tournaments were 
held in Halifax, Toronto, Vancouver and London. 
The tournaments provided an excellent opportunity 
to network with peers and develop new business 
relationships all while supporting Habitat for Humanity 
and the Children’s Wish Foundation. sponsors of the 
AMP Poster also received onsite recognition. 

CAAMP WOULD LiKE TO THANK ALL THE VOLUNTEERs, ExHibiTORs, PREsENTERs AND sPONsORs WHOsE sUPPORT 

AND DEDiCATiON HELP TO MAKE THEsE EVENTs POssibLE.
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CAAMP Foundation

The CAAMP Foundation has been giving back to our 
communities and contributing to the well-being of 
Canadians for 15 years. it is committed to raising 
awareness of the importance of financial literacy by 
helping Canadians better understand their choices 
when it comes to their finances. 

Governed by a board of Directors, the CAAMP 
Foundation is committed to:
 ½ the advancement of education, including knowledge 

of financial literacy and responsible consumer 
borrowing;

 ½ funding scholarships for post-secondary school 
students in need of financial assistance to continue 
with their education;

 ½ supporting activities that foster the advancement 
of teaching methods and tools, through initiatives 
such as research, education and the development 
and distribution of publications.

Activities of the Foundation include:

Financial Literacy video Scholarship 
Competition
This scholarship is aimed at raising awareness of 
financial literacy among students and is awarded for 
outstanding videos on the topic of financial literacy. 
This past year, the Foundation awarded a first place 
prize of $1,000, and second place prize of $750.

Building Community Financial Literacy 
Funding Program 
This program provides funding for charitable and not-
for-profit organizations that offer financial education 
programs to economically disadvantaged groups within 
their community. Up to three allocations of funding for 
this initiative may be awarded each year.

real Estate Finance Papers Award
This award is presented for outstanding graduate and 
undergraduate student papers related to Canadian real 
estate finance.

Up to three awards may be given in one year: for a Doctoral 
dissertation; for a Master’s thesis; and for a research 
paper written at any level of post-secondary education.

Post-Secondary School Scholarships
The CAAMP Foundation is committed to helping 
students achieve their education goals. Through the 
generosity of the CAAMP membership, scholarships 
with an emphasis on real estate finance, have been 
established at universities across the country. 

karen kinsley – CAAMP Foundation Scholarship at:
 ½ University of british Columbia, sauder school of 

business

 ½ University of Alberta 

 ½ York University, schulich school of business

 ½ Carleton University 

Paul Grewal – CAAMP Foundation Scholarship at: 
 ½ Ryerson University, Ted Rogers school of 

Management

PENtOR Finance – CAAMP Foundation Scholarship at:
 ½ Concordia University, john Molson school of business

 ½ Laval University, Faculty of business Administration

This past year, two post-secondary school scholarships 
were awarded: 

 ½ Tim Yeung, recipient of the Karen Kinsley-CAAMP 
Foundation scholarship at University of british 
Columbia, sauder school of business

 ½ Andrew Urquhart, recipient of the Paul Grewal – 
CAAMP Foundation scholarship in Real Estate 
Finance, Ryerson University, Ted Rogers school of 
Management

resources
The Foundation offers a range of online resources 
for consumers including mortgage calculators; the 
Homebuyers Fundamentals course, an interactive 
learning platform developed in partnership with Credit 
Canada; and an inventory of papers on financial literacy. 

caampfoundation.org

@caampfoundation

THE CAAMP FOUNDATiON is ALsO A PROUD sUPPORTER OF CREDiT EDUCATiON WEEK AND FiNANCiAL LiTERACY 

MONTH HELPiNG EDUCATE CONsUMERs ON HOW TO MANAGE THEiR MONEY AND TAKE CONTROL OF THEiR FiNANCEs.
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The Canadian Mortgage Market

The Canadian economy has weakened during the past 
year. jobs are being created, but at a slower rate than 
the population is growing. This means that the share 
of Canadian adults who have jobs (the “employment 
rate”) has fallen since the summer of 2013. 

in comparison to the data seen over the past four 
decades, the employment rate is still relatively strong. 
but, the weak recovery following the recession of 2008/09 
means that housing demand and demand for mortgages 
remain below the peak levels seen before the recession. 

Mortgage interest rates increased for some of the past 
year. i estimate that for 5-year, fixed rate mortgages, 
after typical discounts, the average rate during CAAMP’s 
2013 fiscal year was 3.46%. This was an increase from 
the prior fiscal year (the year ending April 2013), when 
the average rate was 3.17%. by the end of the 2014 
fiscal year in April, mortgage interest rates had fallen 
and were once again close to record lows.

❚ Housing Market Activity
The lack of support from job creation has meant 
that the housing market is increasingly dependent 
upon low interest rates. Correspondingly, the market 
has become more volatile in response to changes in 
interest rates, as can be seen in the resale market data 
published by the Canadian Real Estate Association 
(this chart includes data up to june 2014).

A further factor weighing on the housing market is 
the change in the federal government’s mortgage 
insurance policies, which took effect in july 2012. The 
policy change meant that mortgages with amortization 
periods exceeding 25 years were no longer eligible for 
mortgage insurance. This policy change is partially 
offsetting the stimulus that should be resulting from 
very low mortgage interest rates. 

Housing starts have also slowed since the recession, as 
the consequence of weaker job creation. Moreover, there 
has been a further weakening of housing construction 
activity in the wake of the mortgage insurance policy 
change in 2012. During the past year and a half, housing 
starts have been 8% lower compared to 2011/12. They 
are also 17% lower compared to 2004 to 2008.

❚ Mortgage Market Trends
At the end of CAAMP’s 2014 fiscal year, the volume of 
outstanding residential mortgage credit in Canada stood 
at $1.23 trillion, which was $60 billion (5.1%) higher 

than a year earlier. As is illustrated in the chart, the 
growth rate has moderated sharply compared to the 
remarkable growth that was seen before the recession. 

The main reason that mortgage activity has slowed 
is that resale market activity has been reduced (as 
was illustrated in the first chart). The lower levels of 
housing construction compared to pre-recession has 
also reduced the need for new mortgages. 

❚ Affordability remains very Favourable
There are several housing affordability indexes in 
Canada. However, they share one limitation, which 
is that they use posted mortgage rates, rather than 
the discounted rates that can be obtained in our very 
competitive marketplace. The chart below shows 
my estimates of evolving housing affordability in 
Canada, using typical discounted rates. (in this chart, 
a high index indicates improved affordability.) While 
house prices have increased very rapidly in Canada, 
reductions of interest rates have been largely off-
setting. During CAMP’s 2013 fiscal year, mortgage 
interest rates fell further, boosting affordability to an 
exceptionally favourable level. A rise in interest rates 
during the summer of 2013 reduced affordability. but, 
the subsequent drop in interest rates during 2014 is 
restoring affordability as a favourable factor for home 
buying in Canada. 

❚ Looking Forward
As i write this, the resale market appears to be at a 
peak, as a reaction to a drop in interest rates during 
this spring. it is possible that this effect will wane 
during the remainder of 2014. 

Meanwhile, the slowdown in job creation can be 
expected to negatively affect housing activity. 

i expect that resale activity will total about 465,000 
units for all of 2014. This would be slightly (about 1% 
or 2%) more than in 2013. For 2015, i expect a similar 
level of sales. 

Housing starts are expected to total about 182,000 
units in 2014, but fall during 2015, to less than 170,000. 

Residential mortgage credit is currently expanding by 
about 5% per year. The growth rate might ease quite 
gradually (to perhaps 4.5% by the end of CAAMP’s 
2015 fiscal year). This would provide a healthy market 
environment for mortgage professionals.

CAAMP Chief Economist 
Will Dunning 



22.

55 

57 

59 

61 

63 

65 

1 

%
 E

m
pl

oy
ed

 

Source: Statistics Canada 

"Employment Rate" in Canada 

300 

350 

400 

450 

500 

550 

600 

2004 2006 2008 2010 2012 2014 

Source: Will Dunning using CREA data 

Resale Activity in Canada 

A
nn

ua
l R

at
e 

- 
10

00
's

 

2004 2006 2008 2010 2012 2014 

A
nn

ua
l R

at
e 

- 
10

00
's

 

Housing Starts in Canada 

100 

125 

150 

175 

200 

225 

250 

275 

Source: CMHC 

2004 2006 2008 2010 2012 2014 
0% 
2% 
4% 
6% 
8% 

10% 
12% 
14% 
16% 

Growth of Residential Mortgage Credit in Canada 

Source: Bank of Canada 

Ye
ar

-O
ve

r-
Ye

ar
 

60 

80 

100 

120 

140 

Housing Affordability Index for Canada 

Source: CREA / Statistics Canada / Will Dunning 

20
02

 =
 1

00
.0

 

1999 2002 2005 2008 2011 2014 

Factors that will sustain the demand for new 
mortgages include:

 ½ Growth of the housing inventory (via completions 
of newly constructed housing). While housing 
starts have slowed compared to 2011/12, 
there is still a large volume of housing under 
construction in Canada. Most of these dwellings 
will require mortgages when they become 
available to be occupied.

 ½ Related to this, continued growth of the Canadian 
population (largely determined by immigration into 
Canada) will sustain the need to build new housing 
in Canada. 

 ½ Canadians continue to migrate in pursuit of economic 
opportunities, away from slow growth communities, 
which generally have low housing prices, into areas 
that provide more job opportunities and (as a result) 
have higher housing costs and larger associated 
mortgages. This migration is raising the average 
principal amounts of mortgages in Canada. 

 ½ There is “rotation” within the existing housing 
inventory: home owners who vacate their dwelling 
usually have relatively small mortgages (or no 
mortgage at all) and the new home owners who take 
their place usually require larger mortgage amounts. 
This also raises the average principal amounts

All of these should be seen as positive factors. The end 
result - continued growth in mortgage indebtedness - 
might be viewed negatively in some quarters, but it is 
a logical and necessary result in a growing population 
and a vibrant economy.
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Financial Highlights

This was an extremely busy year for the board and 
management, with diligent work on many fronts:

❚ Government relations
The association continued its investment in 
maintaining a strong focus on the broker channel with 
both federal and provincial government and regulators. 
CAAMP maintains a special issues reserve fund 
specifically for this purpose.

❚ Communications
CAAMP’s popular in-depth industry studies continue 
to be a much sought after source for government 
policy makers, media and the public. These assist with 
highlighting the broker channel in Canada. Additionally, 
the association improved its communication offerings 
by purchasing Canadian Mortgage Trends news 
website, giving it an exciting platform for growth and 
further promotion of the broker channel with the 
industry and consumers.

❚ Building
As indicated in last year’s report, the association is 
investigating the feasibility of purchasing a property to 
house its operation and classroom requirements, given 
its current facility rental costs. A reserve fund has been 
set up to address this potential need.

❚ Education and AMP
The AMP designation underwent a rigorous overhaul, 
becoming a broker-only designation with increased 
experience and educational requirements. The new 
AMP courses and the AMP national competency exam, 
developed in conjunction with the University of british 
Columbia,  sauder school of business, elevate the 
AMP to new levels. 

The association now offers entry-level licensing 
courses in three provinces, proficiency courses in 
two provinces and mandatory continuing education 
in three provinces. in addition, the association is the 
sole provider of broker-level licensing programs in 
two provinces. 

❚ Looking Ahead
CAAMP remains in a strong financial position but is 
keenly aware of the market conditions its members 
are facing. The association is committed to taking the 
necessary steps to ensure it is prepared financially to 
support members’ needs over the coming years.

Events 
9%

AMP 
17%

Governance and 
Professional 

15%

Membership 
Expenses 

18%

Government, 
Industry and 

Public Relations 
18%

Education 
23%

Key Activities

NOtE: The percentages indicated are a representation of the 
resources allocated to the key activities of the association.

THE FiNANCiAL iNFORMATiON HAs bEEN PREPARED bY MANAGEMENT iN ACCORDANCE WiTH CANADiAN ACCEPTED 

ACCOUNTiNG PRiNCiPLEs. 
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As at April 30 2014 2013

ASSEtS
Current Assets
Cash and short-term investments  $2,104,057  $1,681,712 
Long term investments  2,350,192  2,915,743 
Accounts receivable and prepaid expenses  697,073  252,345 
Capital assets  255,244  55,903 

 $5,406,566  $4,905,703 

LIABILItIES AND NEt ASSEtS
Liabilities
Accounts payable and accrued liabilities  $1,295,556  $   700,251 
Deferred revenue  1,728,581  1,814,295 

 3,024,137  2,514,546 
Net Assets
invested in capital assets  255,244  55,903 
internally restricted

building fund  1,000,000  1,000,000 
Operating contingency fund  800,000  800,000 
special issues fund  165,000  200,000 
Technology fund  100,000  100,000 
Unrestricted  62,185  235,254 

 2,382,429  2,391,157 
 $5,406,566  $4,905,703 

For the year ended April 30 2014 2013

REvENuE
Membership fees  $2,414,668  $2,660,516 
Events  2,398,146  2,333,431 
Education  922,569  841,351 
Designation dues  451,775  544,916 
Publications, interest and sundry  282,492  285,191 

 6,469,650  6,665,405 

ExPENSES2

Events  1,875,444  1,827,599 
salary expense  1,519,746  1,522,156 
Education  516,244  573,899 
Designation promotion  442,691  564,588 
Government, industry and public relations  440,706  464,244 
Office and general  436,272  462,617 
Membership  370,005  274,681 
Governance, strategic direction  209,336  252,821 
Employment costs  212,497  212,712 
Rent and occupancy  210,104  204,861 
surveys and research  115,332  156,846 
Professional, insurance, and consulting  130,001  109,805 

 6,478,378  6,626,829 
ExCESS OF REvENuE OvER ExPENSES  (8,728)  38,576 
1 Financial information extracted from the association’s audited financial statement. if you would like a copy of the complete report, 

please contact the association, or email finance@caamp.org   
2 The association does not allocate salaries and other overhead expenses between the various functions and departments.  
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